Sales Promotion CampPaign
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WITH A FLAVOUR OF NEW AGE TECHNOLOGY

HPCL KE SANG BASANT KE RANG

Fil| Fve] £ Win Prizes

SHIMLA RETAIL RO 04.02.2015 TO 13.04.2015
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Conditions Apply*

ON 15.04.2015 &
)

To Participate, Fill Fuel worth Rs. 800/- in 4 wheelers or Rs. 300/~ in 2 Wheelers

NO SCRATCH CARDS, NO TYPING OF SMS - SIMPLY WRITE YOUR MOBILE NUMBER ON THE CASH MEMO AND LEAVE IT HERE OR DOWNLOAD PUNCHPIE
MOBILE APP ON YOUR MOBILE AND CLICK PICTURE OF YOUR CASH MEMO AND UPLOAD. WE SHALL GIVE YOU ACKNOWLEDGEMENT THROUGH SMS.

Get rewarded EVERYWHERE with p unch P] e o R @ @ £

FUEL AVANLABLE WITHOUT THIS OFFER ALSO | OFFER VALID AT SELECT OUTLETS OF HPCL ONLY | OFFER VALID TILL 13.04.2015 | PRIZES SHOWN ARE FOR ILLUSTRATION PURPOSE ONLY | SCHEME WEBSITE: www.hpcihimachalin




"+ 3 & /KE SANG BASANT KE 5%1*pu 2 Fill fuel & Win Prizes, Sales promotion campaign was
launched at Hotel Gianz 2 Nalagarh on 04.02.2015 amidst the participating dealers of HPCL
Himachal Pradesh in the presence of officials from Team Shimla RO. The Launch ceremony
started with a brief overview of the campaign which was presented by Janesh Kalsi 2 Sr Sales
Officer 2Kangra Sales Area . Thiswas followed by the launch of the Campaign by SRMShimla RO
2 Sh. Sanjay Kumar Sharma which was marked by a Cake cutting ceremony . A campaign
website has also been created for the help of the customers and the same was also launched by
SRMShimla RO 2Sh. Sanjay Kumar Sharma.

Shimla RO has setup a new record and has set a new benchmark for the Oil industry with the
introduction of the “~ 6 W DoWthe D U W&ghnology to run a sales promotion campaign at a retalil
outlet not only in India, but in the whole world. We have introduced a mobile app called
‘Punchpie pwhich would provide usa platform to keep our customers engaged .



